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...and why one 
American loves it!
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Happiness Index #14 #6 ✓

Beautiful Women #12 #10 ✓

Most Innovative #4 #3 ✓

Guns/100 Residents 113           4 ✓

McDonald's Per 1m 44 14 ✓

Avg Body Mass Index          29 25 ✓

Net Promoter Score 27          -4 ✗
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Voor jou tien anderen.
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Doe maar gewoon, dan doe je al gek genoeg.
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Noodzakelijk kwaad.
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Het is geen aangenomen werk.
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Zuinigheid met vlijt, bouwt huizen als kastelen.



"Hard work, frugal living and 
tenacity of opinion: that is 
the typical make-up of the 
Dutch," said Jan Peter 
Balkenende.

"There is no denying it: the 
Dutch are Calvinists. Perhaps 
not so much in a religious 
sense, but in our behaviour 
we often display 
characteristics that are 
typically Calvinistic."



• learning culture

• organised chaos & trust

• management by passion

• motivation: excitement

• efficiency culture

• strategy for winning

• management by objectives

• motivation: pay for performance



• ...the company should focus 
less on exceptional favours, but 
more on a steady long term, 
reliable and pleasant 
relationship.

• ...it is important to treat 
customers equally and not 
give preferential treatment to 
certain customers over others.





hard work

frugal living

tenacity of opinion

organised chaos & trust

steady long term, reliable and 
pleasant relationship

treat customers equally

not give preferential treatment 
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So what?
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1. It won't happen by accident

2. Don't be American!

3. Design the experience
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Thanks.



Chris Parker
Customer Experience Technologist

E: chris.parker@qhuba.com

E: chris@parkerholland.com

T: twitter.com/ChrisParkerCX

L: linkedin.com/in/chrisparkercx/

M: +31 65 350 2895


