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The survey is now being 
carried out for the fourth time. 
The survey contents and the 
question sheet have been 
updated. 

The survey was designed in 
collaboration with Kantar TNS 
Oy.

Data for the survey was 
collected by Kantar TNS.

The survey materials were 
collected as an online survey at 
Kantar’s respondent panels
from June 3 to June 14, 2021

The target group of the survey 
comprised online buyers 
between the ages of 18 and 79 
in Finland, the Baltic countries 
and Sweden
• Finland 2,093 respondents
• Estonia 516 respondents
• Latvia 564 respondents
• Lithuania 513 

respondents
• Sweden 1,231 respondents

The statistical total margin of 
error of the Finnish results is 
approximately +2.2 percentage 
points.



How has the second year of COVID-19 
affected online retail? How will online 
shopping evolve after COVID-19?
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◼ I shop significantly more online  ◼ I shop somewhat more online  ◼ I shop the same amount online 
◼ I shop somewhat less online  ◼ I shop significantly less online 

◼ I don’t buy products or goods online  ◼ I don’t know
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What do you buy online – and how 
frequently? What would make you do 
more of your shopping online?
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Clothing, shoes and accessories
Consumer electronics, IT, telephones, devices and supplies

Health and beauty products
Food, beverages, groceries and restaurant meals

Vehicles, spare parts and supplies
Books and magazines (not e-books)
Other hobby products and supplies

Pet supplies
Sports equipment

Consumer goods, such as detergents, cleaners, household supplies,…
Household appliances, kitchenware

Furniture, interior decorating products
Construction and renovation

Yard and gardening supplies, plants
CDs, DVDs

Toys and products for children
Games, computer and console games (not digitally downloaded)

Pharmaceuticals
Alcoholic beverages

Finland 2021 (n=1,963) Finland 2020 (n=2,228)
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Faster deliveries Environmental 
friendliness

Free deliveries Freedom of choice
(e.g. where the parcel is 
delivered)
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Selecting a convenient delivery time

A delivery box or some other secure
delivery place close to my home
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progress of the delivery
Zero-emission deliveries using

renewable fuels or electric vehicles
Changing the place or method of

delivery when the parcel is already on…
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Zero-emission 
deliveries are more of a 
consideration in Sweden than in 
Finland.
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Which delivery method is most popular? 
What are the reasons for choosing the 
different delivery methods?
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Quick to pick up

No queues

Most conveniently located on my usual routes

Best option due to the level of privacy

I want to avoid crowds

Best value for money

The most environmentally friendly delivery
method

Another reason

I don’t know

It is especially popular among 
those aged 35–49.

I can pick up parcels
while shopping

The Parcel Locker is the easiest to reach by
public transport and/or by car

Finland 2021 (n=1,051)
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Home Delivery is most popular 
in the Helsinki area, where 26% 
of respondents use it.

The 50+ age group is more likely 
to select Home Delivery.

It’s nice to have heavy items delivered to your doorstep

It’s inconvenient for me to leave my home
to pick up a parcel

It’s nice to have large items delivered
to your doorstep

I want to check that the packaging is intact with the
delivery company present

The products I order are only available
with home delivery

Finland 2021 (n=368)

I want to save time

Best value for money

I live far from pickup or service points

I want to avoid crowds

The most pleasant method because of privacy

The most enviromentally friendly delivery method 

Another reason

I don’t know



What role does sustainability play in 
online retail? What are the factors 
consumers pay attention to when making 
a purchase decision?
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Future winners are online stores that take into account the environmental
impacts of their operations

I would like the mode of transport I have chosen for online shopping to be
environmentally sustainable

I prefer online stores that use recyclable packaging materials

It is very important to me that the transport company strives for zero
emissions by using renewable fuels or electric vehicles

I would be willing to pay a few euros to make sure my purchase is
transported in an environmentally friendly way

Jokseenkin samaa mieltä Strongly agree Jokseenkin eri mieltä Täysin eri mieltä

7/10/202119

Finland 2021 (n=1,963) %

◼ Strongly disagree◼Disagree ◼Agree◼Strongly agree
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Finland 2021 (n=2,093)
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The internet has become an established 
shopping channel. We asked consumers 
which online store offers the best service.
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Verkkokauppa.com
has always worked 

well

Probably JIMMS
PC 

store because 
every now and 

then they 
send gummy 
bears with the 

products




